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1. Rachel- Finances Market Buying Club

1.1. Producer Co-Op in Bismarck

1.1.1. Identifable Funding

1.2. Two Rural Communities 

1.2.1. Connecting Rural producers and customers

Lacking local food marketplace 

2. Megan- Red River Market - Ugly Food

2.1. NSFA made the short timeline of the Red River market very doable 

2.1.1. Plenty of Funding > $ to professionaling group, low cost organization

RRM gave NSFA opportunities to have access to graphic artists

2.2. Shared Geography

2.3. Group Motivated Skilled volunteers (Social Media & graphic design)

2.3.1.

RRM gave NSFA opportunities to have access to graphic artists
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2.3.2. Collaborating utilizing individual skills and assets to combine interests 

between area urban customers and regional rural producers

3. Amber & Ross - Northern Small Farm Alliance

3.1. Shared Geograghy


